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The “Resonance” of Travel Among Generation Z .

Study on the Consistency of Destination Choice
Under the Influence of Social Networks

Wang Minru,Zhang Rui
(College of Tourism & Landscape Architecture , Guilin University of Technology, Guilin 541006, China)

Abstract: A deep understanding of the destination choice mechanism of tourists can enhance the accuracy of tourism
demand prediction. Based on social network theory and consistency theory, this paper explores the influence mechanism
of the structural attributes of social relationships and cognitive factors on the consistency of tourism destination choice
among Generation Z through sequential statement adaptation choice experiments and discrete choice models. The research
findings are as follows ; DGeneration Z tourists show a significant tendency of choice consistency in destination choice,
driven by both self-assertion and network reinforcement. @Social networks influence decision-making through information
dissemination and relationship interaction. The emotional orientation of information significantly affects tourism
willingness , while authority and intimacy jointly determine the degree of information adoption and decision direction.
(®Authority plays a dominant role in the consistency of destination choice, with prior image exerting a moderating
function,and intimacy showing an auxiliary effect. @There are significant socio-economic and gender heterogeneities in
the tourism decision-making of Generation Z. This paper provides theoretical support and practical guidance for
understanding the tourism decision-making mechanism of Generation Z under the influence of social networks.
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Table 2 Descriptive statistics of study variables
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Table 3 Estimation results of the second stage for respondents
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