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Abstract In order to investigate the entrepreneurial behavior of high—quality farmers in the context of the
digital economy, this study employs Probit model, instrumental variable analysis, and mediating effect
analysis based on a special survey data from 899 high—quality farmers enrolled in higher vocational
education expansion programs in Jiangxi Province in 2022. The impact of participation in digital economy

on high—quality farmers’ entrepreneurial behavior and its underlying mechanism from the perspectives of
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subjective social status and social capital are empirically examined in this study. The findings are as
follows: 1) Participation in digital economy significantly promotes high—quality farmers’ entrepreneurial
behavior. Further analysis reveals that digital production, digital supply and marketing, and digital finance all
have significant positive effects on high—quality farmers’ entrepreneurship. 2) The promotion effect of
participating in digital economy on entrepreneurship among high—quality farmers varies depends on their
participation in skill training programs and their specific types. Specifically, farmers with prior training
experience exhibit a stronger promotion effect compared to those without such experience. Moreover, the
production—oriented high—quality farmers demonstrate a more pronounced promotion effect than other types.
3) Subjective social status and social capital mediate the impact of participating in digital economy on high—
quality farmers’ entrepreneurial behavior. In view of this, it is necessary to improve the digital literacy level of
high—quality farmers, strengthen the vocational skills training of high—quality farmers, and improve their
subjective social status and social capital to promote the improvement of high—quality farmers’ entrepreneurial

ability, further build the ‘main force’ of rural revitalization, provide strong talent support for comprehensively

2024 4F 55 29 %

promoting rural revitalization, and contribute to the construction of a modernized agricultural country.

Keywords the digital economy; high—quality farmers; entrepreneurship; mediating effect

FE ) JURAR AR AR RS2 S B AR b
TEBUE VRS R SRR 2SR Y SC R AR . BT
AT AR REHESI KA T3 AR B8 i A
B2 WK TR ERE B B AR HE Ak
BB B ol X 42 1 A B 1 UiORn S B S A 2k ) R
WEAEEAEN . A b E TSR R e,
BF S R @B s AR 2B 7 AN A B A AR
BB AR R R A RANY B AE TR AR BB
B IR T S N B 7D QL N & e
R 3 19 850 B B R IE TR 20 Hb s ) A% S8 1 Bl TR
B G T A% e Bl AR K s ) RN A ) 6% BR A Al
KA 2V SR I B Sh RE MUBAT AR, A, A S
R e I i ) 9 T D S SR B 7 8 S
W7 1 Ak, B0 O b B A s S T B IO L ik TR
oA Al 1 P9 A 8 75

SR EAR2S N AR OCHE, R AR
SR A IRL AR AR R AR R v B A T R
T, v 2T AR R A i KO I N D AR LS AR
B AR R R A AR O R AR 2 A s B AT IR
b AT A A R X 2 S A R 2 R LT SR AT R
LR SR AR E BN EY . R, mE R
A BRI BE A% A AR A 8 Bl $E 4 AN A S R AN
TRBE. itk BREE G 20 R AR R E B
K LUEREZH S AL B SR AAIR%,
i, 2019 47 AR Mk A A FB R B R B S H O R
J A B4 Dy 4 FHAT B iR 5 2020 A Al AR R S A
B R & R O 2 AR TR A T R R B B B A Sk A
KB 418 ;2022 4F rhge — 5 SCR B A 4R G R

KRBT RFEEREUL. W, 87 2 MK
W SR R BUR RAE N & RHRCABCT £ A
WERZ — RARRBTFEFSE X R KR
B AT 2 19 52 Wi 5 AL X T AR A RS BUIE [
My B AT Y PSRBT S

FR P A RN R AT T — R BESE
W RLLE 44 J7 1 - DA R AR iy 8F 5, 4 A
Hh A RBP4 5, 23 B Bl B 5 Ak 36 3 2
(] (4 B3, iR £ BRSBTS R A A R 2% 1Y
HL 2 Hr 10, Xk [l B 2 b A B A ol 3 SR A2 5 A L e
SRR s 20 g BRI P S B 5T, A A A R Al B
AR 57 Bl 7 BE TR SRR BT I PR 3R W
PEAT BB FE T, AR 22 E AR LA R G 34 4 B 3 #
P PSR A 22 BERILR T 23T 4 R R R R A
My PR S I R D& X R R AR R, B
A I T 22 500 T R R R 2R [ 15
KRB HEF AR R R RARMERRRA
E DK — A B BRSNS 5 AR A B
B AT 28 55 Ak 2 e RS B B i R S
4) 5T B 2 T R AR R AL 1 BIF 58 E 22 DA WL
B 22 B = AR AR R A 52 R ER a3 A K
T 2 A o A BB I B O RTER T BT £ R
K x A RN RS 5 ma AU A BT R T
G O P X A R AL Y S e S AL R BT
I, BEAE 70 A BN R IT T R 5T, A
TEBE T R SR AR AT AF A2 B B ¥ R =S ]
Y H AT T BR B A SC i i R UR R, B R AR
TROF 2 TF S 500w R PR KA 5 i BL ]



A5 4 1

PSS BTFAF S 5N m R TR RADE A2 KUH —RE T a s IRy e R 69

WL . HE T, A0S0 B 76 M R Uk Rl
AR BT 2022 4R VIV A R R R R R L
T 3] A5 K45, >R F Probit A5 5 1w 4 280 A5 R AG: 56
B 2 55 2 9 %0 R R KA Y 3 i KO AR
B, LASHS S E 0K 0 A AR v 2% o A Bl 2 1
EEANES 3 CTES RS/

1 REWEZESHERIE

1.1 IEip#ER

FH BT B 22 T B 250 SCA N, B 2 0% DL BUE b
B RN B R OB A P R R ESE BT HOR B
YR A% 3R B T, 1 B BACM5 B W45 48 o B 2 3%
A H R T B T ARl AR 7 Bt R B A A B
W BTG, Al AR A R R T A
YR W BF AT WIS ERY ARG
PHC B, Ry Al S0l 47 > W HR 22 0 A e Ll 5k
o R AR RAE AR RBFHAM AL FH A LA, B &
AN SCARAE 57 BRBE ) (B A A BT,
2 A Bl FL A A R ) BUE Z B, B & R
FRA L FNSE B & FEHR D4 0 A 1 5 RSN S
o B 24 7% L B8 5% 5 B0 A A B0 2 T L AR IR
M = 2R A R AN R0 BRI N E A
B0 B RN B AL 4 il 3 A 4 20 I B 4T S
5478, B W7 £ R DL R R 3R A R
B YRR, i — L BT AT S 5XEm R R R

E B 52 1 4%
1.1.1 XF2FA5% a5 FMREA kb
S

R RS 5 A gy R B 2 v AP JL R
b E A BEAS LA KB AL 23 X TRk AT O (9 A
A BN . BT, BT 2 5 LLBANE B M 45
DRy E LA AT AR A R B AR IS 1 R ) 2
ARG A 7 B BE 5 R, R T 9 20 A Ml 2k T K
5 5 HUC, HE AU B I 4 1 R T TR T A ATl A B
SR B A AN 5 2 HE 3 A B 1R R R
R RO AN BE AR K R A A T e 3R TR IS AE A
b 1% Bl ek D 2 S 58 Ty AR 5 de i A S IR %
B U T AR SRR TA B AR T A S T I S M Y
BR ], B R B AR 1 A S A% a8 A, A A T 3R TR
FAE R Al AL, K ik R T 35 A8 AL, i Al A 22
BARE o R BO7 2057 e et i 3 35 1% 48 7 b BK
TACHEL TG B BT R R (L e A

RO R S AR Tl A A R A
i Bt — 2P WOk 52 3 L A BT S BURS AL A AN
2 i A2 B AR B TP, AT R AR Bl KU 5 7 7
oty B B A A R, SR TR RSP 65 M 45O SF 2 AR
B TR TE I LUOKS 40 4k B9 32 a0l RG24 L T
LA 280 o 7 R 7 5 TR R A R S 4
BRI O HL, PEREE 5 =5 SO BT AR B
ooty 0 BLOUF 7= iy 58 < il I 55 9 % g, T LA Ak AR A%
G5 45 TR 55 14 28 S LA 0 s /0 B Ml 2 B ) O
BT, PR DU B

R 1, 8P 2552 50 T R PR R A ™
A2 IE [ 5

R 1), By A Az 7= 2 5 % T i R Bk R A
b7 A T T 5 5

B 1), Brr AR BE s 2 5 X T i R Uk R
b A IE 1] R W 5

B 1o, B AL G Bl 2 5 X T R Uk R A

M7= Az TE [
1.1.2 #FERFEASSTHERRERA LG HA
& 12 M

AT 32BN F2 WAL 23 b A7 AR 23 BEAS 2 05 T
IR AT S 5T R R R AL AR A

—J7 T, H A 2Kl I B R 2 R BEE AT K
FREFZHERE T AR L LA IR
ROR, hy fm 3R BUR ROTE A 7 M AR 7 7 3 L 4R A 22 ol
Ve, 2 08 00 H B AR A 5 [T A A AR 23 23 8] Y 1Y
2P GRS 5 e FG 2 WA 2 b L O G B . i
b SEAE BT R B BT, AR AT DL S I s
HfEH S B2 MR ERE LY g, 4o
AR AT LS S G i 1 0 6 2 IR G O e Akt 22 ) R
SELAL 2 B T, DT il 2 HE A 15 S A U T T A
SRS S — Ty, R AT S B TR, LA 2
o 2 5 FOO R AR Y BRI L AR A AR
A 15 T I LA K A B R A R
A PR LA DD B0 05 B, 2 B2 AR 9 AT D O 1) R
SEEET S DR, A 4 b 7 5 Bl R TR AR
(Y AL 2 — o TN, A2 b Rl
X A SR AE AT R E RS A O RE g K
Iy, £ BRI PR 85 v i B U, BRI X Bk AR
R R BUR RAE AR A ™ BEE 06 IR 55 45
SRR BT T Il ) 22 S M BR B B 22 S e FLRE AT O
FT e, PR U B



70 IS [ N SR S 2024 4F 55 29 %

R 2, 872052 50T Ll $2 v 02
A7, i e 3 A R B

Hhy 8 S A M BEAE AT R, A A B B R B
fE—E R B g AR m I X S 4R
b ZRAE B b BT P AT A BE IR IR 23 3k Rl AT A
P S 7 RS2 R I 2R ok s R Rl A A AR
AR o Al 5 5% U IR Al 2 B T 4 A 1 4%
ol B8 A 4 R, 0 T R R BRI L A S AR
FERNY B IR A BN 2, B W 2% B8 0 X Tk 2
P 246 % U R R A7 i i B LA R AR . 8
TRV S ST N AL 2 00 R 45, AT LUAT 8K

bl

5 A5 32 () 4y BR A A5 A R A B R g
RoAm R PR REHREZ G FEE ML T
2 00 A 22 BT AR AR RE Y Bl G 30 IR Al 4% 28 B R %
By et E MRE R A . WA, mRBURRAES S
oA A A G Fl S5 A P WAE AR AR
BT AL SZ N 25 5Bl B 5 AR B, M — 25 R
TE A2 BEA . BT LA B 4R A0 R BT IR L

i 3, 8r &t = 5 Ll e THAE 2 A
fre 2 7 3R AR R Bl

BT BRI T AR E T BT AT S
555 fr 2R TR BB ) B o A HE SR DL 1

_____________________________________________________________________

_______________________

WL 55

AUV Direct effects R R AN

Participation in digital
economy

_________________________ N

> Entrepreneurship of
high-quality farmers

Digital production
participation

EPRda

Herfeemz

Digital financial participation

WAL 5 i

T 2L

1
:
1
Indirect effects 1
1
1
1
1

Subjective social status —
identification

A2 S

1
1
1
#2394 Social capital !
1

participation

1
|
1
Digital supply and marketing !
1
1
1

P

1 EIESITIER

Fig. 1 Theoretical analysis framework
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Table 2 Benchmark regression results of the impact of participation in digital economy on entrepreneurship of high-quality farmers

AR i P

Variable Model 1

LT 2
Model 2

HHY 3
Model 3

FEI 4
Model 4

723552 5 Participation in digital economy 0.584"(0. 14> — — —

74k 7= % 5 Digital production participation — 0.254"(0. 1D — —

Brpedtsizs 5
Digital supply and marketing participation

0.30577€0. 11> —

BTk 4 /2 5 Digital financial participation — — — 0.351"(0. 1D

P51 Gender 0.69677(0. 1D 0.69277(0. 10D 0.68777(0. 10D 0.690™7C0. 10D

iy Age
fiF Bk 4 State of health

0.03977(0. 01> 0.0417°C0. 01> 0.0407°€0. 01> 0.0397°(0.01)

—0.29677(0.10> —0.2937(0.10> —0.30777(0.10> —0.31277€0.10)

BT iR B2 5 Digital governance participation 0.173€0.15 0.262°C0.15 0.249°(0.15 0.242°C0. 14>

B )2 E Higher level education 0.282(0.21) 0.336€0.21) 0. 305€0. 20D 0.285(0. 21)

5145 4E A Leading role —0.0580. 05 —0.070€0. 05 —0.062€0. 05 —0.0530. 05

FEEWA KR Family income 0.11177€0.03) 0.11277(0.03) 0.11277(0.03) 0.113™(0.03)

H I Cons term —3.18677(0.43) —3.01977(0.42) —3.01877(0.43) —3.021"7(0.43)

WIAE Obs 899 899 899 899

£ R* Pseudo R 0.152 0.137 0.139 0.143

TE A 1 Oy R o ) 5 SR 2 3N 4 Sy 23 SRR 1 vp g PR B O B A A R 2 S BT M 2 S BT RS 5 o ey
HIFIR 1006 526 R 106 i B3 VK F 5 555 P U bR B . R R

Note: Model 1 is the benchmark regression; models 2,3 and 4 replace the dependent variables in Model 1 with digital production participation,

digital supply and marketing participation, and digital financial participation respectively. *, ** and *** indicate significance levels at

10%, 5% and 1%, respectively. Values in parentheses are standard errors. The following table is the same.
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Table 3 Heterogeneous regression results of skill training on entrepreneurship of high-quality farmers
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No previous training in other skills
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Previous training in other skills
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0.533#%(0. 23)

2 1 22 5 Control variable
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£ ]
—2.678%%%(0.75)
351

0.116

0. 582#*%(0.19)

3 il
—3.148%*x(0.57)
548

0.160

T2 T2 50 Z A S 0 Al 1 68 5 I 2
il 14 v 2R AR IS Bl Y 2 R 28 e T AT A
Z A B SN0 B R R . D AT RE AR
TZArZmn T AL R I m R R E 4%
2 7 8 2 19 AR B RE , 78 F OB A 2R 7 9 A
5 T 5 IR 55 19 R BRLAL T R 20 HG Al £ B B IR i
REUR R . A AHE ST Y BIF 58X R B 8 R
WM 20 7 30 R 52 A, 22 I 75 2 0 HG At 52 i 8 1 X
m R R R A BRI . JF H, BA I Y
19 2R A RO & R P B IR Y 5 R R L B
e, R EEEn kR EIRY KT &t s S
JE MR T ARt 2 M B g o DR, B 2 55 2 53
A 5L Al Y v 2R AR IR B A £ R AR s T

A BRI LRI = R PR
2.2.2 HERRKREAGFAME

R T LR RS B0 B A S AN R 2R AL
F AR R B 52 ma S8OR WSR2 T 2 5 A
b 1 A1 T 25 S A5 AEAE R AR R A 22 etk AR
TF 5015 W A H HR A 23 IR 45 78 %l 2 R AU i A= 7= 22
BRIGEAT bl SR R4, AL BT AT S
55008 A 7 B R e R AR R AL 1 £ O T
HAb 2R AR = R R SRS R 2R
At 2 AR 55 N b1, ol H AR B i A [ 3 A i A
Pl 8 FAR P NF S E N, A7 & E R F A
FEEN R KERGFE, 3FXILMFE, L4
B R 2R TR R A A A 7 Bk, T AR A

R4 SERRRELBINBTERARREMHRRMERD LR

Table 4 Heterogeneous regression results of the types of high-quality farmers on entrepreneurship of high-quality farmers

A Frox Ik 55 A
Variable Social service type

el 7 AR

Professional technology type

e 2

Production-management type

HFBy Y

Participation in digital economy

0. 517*#x(0.18)

i il

—2.986***(0. 58)

¥ il 2% & Control variable
H B Cons term
WL A Obs 561

4 R? Pseudo R* 0.120

0.659*%(0. 38) 0.693*+(0.31)

il

—4.161**x(1.33)

P il
—2.977%%*(0.86)
137 201

0.242 0.142
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Table 5 Results of the endogenous test

=X
g

Variable

Participation in digital economy

Bradss Bk

Entrepreneurship

BF % T2 5 Participation in digital economy
B 2 55 BB Digital economy scale

1l Z% #& Control variable

B B Cons term

W H Obs

F

Wald £ 56 P {H Wald test P values

— 2.919%(1.58)

0. 043%#(0.02) —

P il 2 il
0.080(0.14) —3.952%#%(0.73)
899 899
15.62 —
— 0. 065
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Table 6 Results of the robustness test

=
A

Variable

AL 5
Model 5

AL 6
Model 6

Brmysy

Participation in digital economy
&1l 2% £ Control variable

H I Cons term

W E Obs

5 R* Pseudo R*

1. 135%*x(0. 27)

0.341**#%(0.09)

il il

—5.535%*%(0. 78) —

899 899

0.153 0.022
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HA ¥ Probit 527

Note: Model 5 is to replace the benchmark model with the Logit model. Model 6 is to replace the

dependent variable with the e-commerce startup, and replaces the benchmark model with the

ordered Probit model.



76 0 LN ES I Y NS S 4

2024 4F 55 29 %

SR GHEERHGREA - R TFRTS S
A T8 i R A IR A 5 AL 6 rhe i RS
R AR 4 IR R R HE AT AR A
A R R e R TR ol B A AV =T
KR EATBEREN ZE, JFAE - ERE LR
BT R 2R AR BAE R R A A i B AT O ST B
PR R R AE S IEERANL 8 TA Y
A i, PR AR B 9 2R B TP Probit A5 584 >k F 47 £ fi
PERE 50, B 98 45 AR SR Wi or , RIE R 4510 A H
fa k.
2.5 #HLElSH

Rt — R AT S 5% R AR A
M AT A Al HE KON B S B AR A BIF 9 A S R AL B
VO A R RS 8 T T AR AL

Y=y, +66C+eg 2
M:}/Z+82C+€2 (3)
Y:}/3+63C+84M+53 (4)

A Y hm B AR REGAQDLAT R s M A A28
LR WAL S A S EAC TR S
sy yeys HE BN e, ooy A ME LU SR 2] 1 LAt
A 0] BE 2 R AR 1 R e PR, B R ML R 25 0

81,602,050 ARl TH R B, A Al i R 86, .6..0,
¥ & 0,0, 5 0. 45 — S, W R W A2 7E <
BN, 0,05 5 8, 455 AN R, D) 2 B A7 7 3 4
2.5.1 #F%2FA4LE ZNALREL G ERR
&, 2 Ak

TN WAL 2 b A A Ry A AR A AR TR
fiitai . BT A% S 50 m R AL R AN A &
FIE MW, G50 M0 — 8GR T A s
X FE WAt 23 b A A S I [ S ) 5 R S A B 4
HS 5 M EWA S AL, W TR S 5 M EN
FE 2 7 1 R BAT AR AE 1% K | B N IE . K
I A NG B T 0, AL S ML AE R T 4 5 S
5506 v B AR R ) 52 bR S T TR A E
HoH A 30 1) Sobel K 5 P<<0. 05, H1 A R0 R i
BN HE D 1.2% CHD0.652X0.018=0.012) ,
i 2 LB E . X2l TR FAEERES TEER
JoT AR B A 32 WAt 23 i 7, ELAT g 3 A 2 b A i A
A XA 2 AE AR B L R E A A CRE 8 AL
Iy, S AR Ak 2R 5% b s g R R 1w Pk AR
AR E AN .

x7 ERASMAPABEETLER

Table 7 Test results of mediating effect of subjective social status identification
A5 R 7 FER 8 FERL 9
Variable Model 7 Model 8 Model 9

BFBHsY

Participation in digital economy

0. 130%*x(0.03)

F U A 25 HiAir

Subjective social status
24l 22 f& Control variable ¥ il
H KL Cons term
WA Obs 899

R’ 0.143

—0. 349*xx(0. 10)

0. 652%+(0. 17) 0. 118##%(0.03)

— 0.018##%(0.01)

i il

—0.384*xx(0.10)

P il
1. 898***(0. 58)
899 899

0.099 0.153

AR 7 8943 (2D (3D R4,

Note: Models 7, 8 and 9 are equations (2), (3) and (4), respectively.
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Table 8 Test results of the intermediary effect of social capital

22 A FERL 10

Variable Model 10

TR 11
Model 11

R 12
Model 12

Hratsy

Participation in digital economy

0. 130%#% (0. 03)

F 0 A 25 b 7

Subjective social status

¥4 il 22 5 Control variable 5 1
i KL Cons term
W AE Obs 899

R’ 0.143

—0.349™ (0. 10

0. 386***(0. 10) 0.108™(0.03)

— 0.057#*x(0.01)

P il il
5.36277(0.32) —0.6557(0.11)
899 899

0.033 0.172

d AR 10 1L A 124300 R 5 (2) (DR .

Note: Models 10, 11 and 12 are equations (2), (3) and (4), respectively.
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